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FAIR
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FAIR China

2018 China Toy Expo – Shanghai

During the expo plenty of Hape’s new products caught visitors’ 

eyes. The debut of the new shop-in-shop also charmed many 

guests. Hape has gained more followers and raised its brand 

awareness a lot through the expo, as always achieving outstanding 

results. 
  

This year Hape covered an area of nearly 800 square meters at the 

expo. In fact it was the largest exhibitor booth. Together with its part-

ners, the world’s plush toy tycoon ty®, Hape Group presented the micro 

building block brand nanoblock®. Hape also presented its co-brand 

the renowned infant and toddler products manufacturer KidsⅡ, along 

with its sub-brands baby einstein, bright starts and Ingenuity. Mean-

while, Hape, with its eponymous toy brand Hape®, German 100-plus-

year-old handmade doll brand Käthe Kruse®, and European high-end 

maternal and child life experience brand Abitare Kids, all shone at the 

expo. 

Date: 16th to 20th October 2018 
Place: Shanghai New International Expo Centre
Name: 2018 International Trade Fair for Toys & Preschool Education 
Resources (China Toy Expo – Shanghai)
Type: B2B & B2C
Website: https://www.china-toy-expo.com/ 
Organized by: Hape China
Highlight: Organized by China Toy & Juvenile Products Association 
(TJPA), the China Toy Expo ranks first among international 
comprehensive trade fairs in Asia, with a total of 4,300 brands and 
nearly 100,000 visitors. 

(Photo Source: Hape Image)

Date: 25th to 28th October 2018 
Place: PVA EXPO Prague - Letňany
Name: “For Toys Fair”
Type: B2B & B2C
Website: http://fortoys.cz/en/
Organized by: Hape distributor 
Olymtoy
Highlight: “For Toys Fair” is the biggest 
fair in Czech/Slovak Republic. This 
year, the fair attracted around 55,000 
visitors and plenty of brands as well. 
Children were fascinated by lots of 
Hape toys, especially the Engine Play 
Table in the playing corner. Hape 
obtained a great deal more exposure 
and popularity among children and 
parents through the fair.

For Toys
ItalyDate: 23rd - 25th November 2018

Place: MICO Milano Congressi (Fiera Milano)
Name: G! come Giocare 
Type: B2C
Website: https://gcomegiocare.it/ 
Organized by: Hape Italy 
Highlight: G! come Giocare is known as the Christmas event for families 
in Milan. Different activities were organized by the main partner of this 
event, Assogiocattoli. They organised parades with different brands 
mascots, children shows, Santa’s house and even the possibility for 
children to write a letter for Santa Claus! 

Hape participated with a distinctive booth and several playground 
areas, totaling 80 square meters. We presented visitors with Railway 
Sets, Quadrilla Sets, Playful Delicious and other Hape items, such as 
Deluxe Grand Piano, all of which captured the attention of 
children and parents alike. In addition, a corner featuring a shop-in-shop 
concept with shelves (Wooden Gondola, Wooden Wall Unit) showcasing 
Nebulous items amazed all visitors. We made a great impression in 
the expo and, once again Hape has enriched itself with even more 
followers.

Come GiocareCzech G!

0504



(18th December, 2018) The UAE’s Mother, Baby & Child (MBC) Awards 
unveiled its winners and Hape won the Silver Prize of the Toy Brand of the Year 

2018! 

The MBC Awards acknowledge the enormous contribution that brands, educational 
establishments, healthcare providers and other entities make towards shaping the future 

for families in the UAE, through their role in helping mothers and nurturing children. Now in its 
7th year, it will be awarding the mums’ favorite products and services that excel at serving 
both families and the community, as voted for by UAE mothers themselves. The winners of 
each category will be settled by the votes from around 70,000 parents and readers of the 
magazine over 3 to 4 months. The MBC Awards are the only awards of their kind - Giving 
mothers the opportunity to help shape the vital industries that are part of their daily lives 

and recognize the brands that support them and their families. 

As third place winner in 2017 and second in 2018, we’re really shooting for first 
position in 2019! Hape attained a higher penetration in the UAE market by 

virtue of the recognition of the MBC Awards. Customers’ confidence 
in and appreciation of Hape toys will no doubt continue to rise. 

With customers’ trust, let’s look forward to Hape’s 
bright future in the UAE. 

Quadrilla Castle Escape 
Bear the Palm of the 
Inaugural Seriously STEM 
Awards in USA 

AWARD

    

(22nd November, Shanghai) The 2018 Champion Night Ceremony was held on 
the Bund of Shanghai. Organized by the China Parenting Network, it 
announced the 2018 Parenting Champion List and Awards.

Voted on by more than 280,000 users, two Hape toys stood clearly out from 
over 500 candidates: Teddy and Friends Bath Squirts & Happy Buckets Set 
clinched back-to-back honors of Annual Top 10 Popular Children Toys. 
Hape & baby einstein co-branding Magice Touch Piano won the Profes-
sional Recommend Design Award, (which was won last year by Hape’s 
Deluxe White Grand Piano). It once again certifies the high quality and 
excellent design of Hape’s toys – repaying the trust shown by 
thousands of hundreds of parents. 

Encouraged by this, Hape will continue to make efforts to bring ever 
more safe and wonderful play experiences and environments for 
kids and will definitely develop more high-quality 
eco-educational toys. .  

Champion List of Mother’s Choice; All products are 
recommended and voted for by real mothers via a secure 
platform. The event aims at providing a real and reliable 
guide on maternal products for new mothers. 

Read more at: https://www.motherbabychild.com/ 

For more information, see: 
https://childsplaypr.com/seriously-stem-awards-winners/

(Photo Source: Hape Image)

(1st November 2018, New York City) The winners of the 
inaugural Seriously STEM Awards were officially unveiled 
at the Kids & Family Tech Expo media event. Hape’s 
Quadrilla Castle Escape claimed the prize in the 
Engineering - Preschool category of the Seriously STEM 
Awards. 

Inspired by Da Vinci Circle, Hape’s Quadrilla Castle 
Escape is a German-engineered design which has 
inspired an endless stream of followers, both children and 
adults alike since its debut on the market. Children can 
escape from the castle's rotary tower with this exciting 
Quadrilla set which features two transparent stairways. As 
the marbles make their way down the rail they sound 
three hanging bells, bringing new dimensions of sight and 
sound to your marble runs. In addition, Quadrilla Castle 
Escape helps to develop spatial thinking and an under-
standing of Science, Technology, Engineering and 
Mathematics (STEM) principles. Praised by the Wall Street 
Journal as the perfect toy for teaching children how to 
code, Quadrilla Castle Escape has also won several 
other influential awards including A Parents’ Choice Gold 
Award. 

This year marks the first Seriously STEM Awards, 
created by the agency Child’s Play Communica-
tions in partnership with the organization 
STEM.org to identify children’s products that 
genuinely teach STEM subjects. It is a new 
program designed exclusively to review 
and evaluate STEM toys for kids. The award 
consists of four categories; Science, 
Technology, Engineering and Maths. 
Each major category comprises five age 
ranges; Infant, Toddler, Preschool, Early 
School, Tweens and Teens. Each minor 
category selects a winner, likewise a 
winner for each major category, and one 
grand prize winner. Judges come from STEM 
education related industries containing 
prestigious scholars and reputable editors, 
such as Jo Boaler, Professor of Mathematics 
Education at Stanford University.

AWARD

(14th December, Xiamen) The 2018 Her Power Brands Festival, held by 
the Meet You Website and the Economic Daily Newspaper has 
successfully concluded in Xiamen, China. A plurality of brand corpo-
ration projects were declared and final recipients of brand awards 
were revealed. Once again, Hape was the only toy brand to win at 
the Internatinal Selection Awards, along with such renowned interna-
tional brands such as Clarins and Nestle.

Meet You, 
Meet the “International

Selection Award”
again!

Meet You Website: the biggest female online service platform in 
China. Its services for female health management has more than 
100 million users, and over 160 million daily views.

UAEHape Claimed 2018 MBC Awards
Hape Toys Clinch Back-To-Back Awards in Parenting Champion List

Themed as “She Era Your Future”, the event concentrates on the 
contribution of females in shaping the future, enhancing the 
adaptability and flexibility of feminine power. The list is compiled 
by a comprehensive analysis of more than 150 million female users 
and consumer votes, with media supervision. 

Economic Daily Newspaper; The press provides timely, accurate, 
and comprehensive news about China's economy to economic 
decision makers, business executives, economists, and people 
from all trades and professions.

China

More info: http://act.ci123.com/pomp2018/?c=champion_list#quanpinlei
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NEWS NEWS
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China Latin America

Amfori & CTJPA “Sustainable Toy Supply Chain
Amidst Global Challenges” Round Table

On 8th December, Nottingham University 
Business School China (NUBS China) 
Advisory Board (AB) held its winter 2018 
meeting at the University of Nottingham 
Ningbo China. Twenty people including 
Advisory Board members and invited 
alumni attended the meeting, which was 
hosted by Professor Martin Lockett, Dean 
of NUBS China. 

During the meeting, professor Lockett 
announced that the Chair of Board will 
be Mr. Peter Handstein as the Founder & 
CEO, Hape Holding AG after members’ 
voting and careful consideration. Mr. 
Keith Ng as the Retail Banking CFO of 
Ping An Bank and Ms. April Lin as the 
General Manager of Guapo Island 
Group were selected as the Deputy 
Chair of the Board. Three of the above 
mentioned members will be invited to join 
NUBS Global Advisory Board. 

Mr. Peter Handstein extended his sorry for 
the absence of the meeting due to his 
busy schedule in the video link during the 
meeting. Peter said, “I am thrilled and 
exited to be voted from many members 
for the chair position and I hope to 
respond with satisfaction and successful 
achievements. Let`s strive together to 
make Nottingham the best University and 
the best place where young talent can 
blossom.” 

Elected as the Chair of NUBS China 
Advisory Board presents highly praise, 
also expectation, of Peter’s business 
knowledge and practice experience. In 
response, Peter Handstein, leading Hape 
Group, is committed to effort and 
contribute more on education of next 
generation.

(Shanghai, China), Hape Group founder & CEO Peter Handstein has attended a round table 
discussion aimed at creating a more sustainable global toy industry. The forum, titled 
‘Sustainable Toy Supply Chain Amidst Global Challenges’ was held at the 17th China 
International Toy Fair (China Toy Expo) in Shanghai on October 16. The event was organized by 
sustainable-trade organization amfori and peak toy industry body, the China Toy & Juvenile 
Products Association (CTJPA).

Three attendees delivered speeches from the perspectives of retailers, traders and 
manufacturers. Ms. Smith put forward the opinion that successful retailers should always listen 
to customers, and Mr. Handstein responded by saying, “New generation share more and know 
more today.”Mr. Handstein explained, “Children account for 20% of society today, but they 
are 100% of the future. Therefore, what we do will impact the society.” 

Since being founded 32 years ago, Hape has always placed the end consumer - children first. 
We never compromise on quality, safety, or sustainability. We use safe, eco-friendly materials, 
such as recycled cardboard, organic inks, and 100-percent water-based colors. We also strive 
to use water purification and circulation systems that are in line with sustainable development. 

How do we achieve sustainability while 
facing these challenges? Mr. Handstein 
highlighted the need to create more 
awareness among traders, manufactures 
and industry bodies like amfori as well as 
among end consumers. Purchasers should 
feel proud of buying products from a 
sustainable brand. 

Hape Contributes to Sustainable Development Efforts

(Photo Source: Hape Image)

Hape CEO Was Elected to Be
the Chair of NUBS China Advisory Board

From 8th to 19th, November 2018, Hape Group founder & CEO 
Peter Handstein paid his first visit to Latin America. Peter flew 
across 4 countries, Colombia, Chile, Argentina, and Peru, 
meeting with Hape’s distributors and government agencies to 
discuss feasible ways to achieve better cooperation. 

In Colombia, Peter introduced the collaboration pattern with 
Eurekakids to the distributor. He also paid a visit to the Ministry of 
Education of Colombia to discuss a project proposing PolyM to 
the kindergartens in Colombia. Then, Peter visited the 
kindergarten built by Instituto Colombiano de Bienestar Familiar 
(ICBF), mostly for refugees’ children and orphans. He felt deeply 
sorry for the children and brought them along some PolyM sets 
as presents.   

Hape’s exclusive distributor in Chile – Rincon Didactico, 
partnered with Hape for about 6 years, met with Peter and 
discussed the strategy plan of collaboration with Hape in the 
long term. They showed Peter stores in Santiago and the 
warehouse near the airport, expressing their marketing plans in 
the meantime. Peter was very impressed with Rincon’s 
ceaselessly increasing sales year by year, simultaneously giving 
his advice to the educational toy retailer, “The best solution 
should be 5% ~ 15% attention on Educational and 85% ~ 95% on 
Retailer.” 

This year marks the first year that Hape has developed 
cooperation with our distributor in Argentina. Our distributor led 
us to visit the natural forest and magnificent manor in Southern 
Argentina, as well as the store in Buenos Aires. Peter expressed 
his confidence on the new cooperation, “We have a very good 
start with Argentina, and good to go continue. Of course, 
strategy is very important (Price, market, competitors).”

In Peru, Peter had a meeting with Kiddys House – a retailer that 
has been partnered with Hape for a long time. Also, Peter 
discussed and negotiated with the biggest educational bidder 
locally about a new cooperation project. 

Peter’s visit to Latin America has bonded Hape with even further 
with our distributors. We hope to deliver Hape toys with joy to 
every child around the world. A brighter future is ahead! 

The Colombian Institute of Family Welfare - ICBF, is the entity of 
the Colombian state that works for the prevention and integral 
protection of early childhood, childhood, adolescence and the 
wellbeing of families in Colombia, providing special attention to 
those in conditions of threat, nonobservance or violation of their 
rights, reaching more than 8 million Colombians with their 
programs, strategies and care services with 33 regional 
headquarters and 211 zonal centers throughout the country.

Peter’s First Visit to
Latin America
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EVENT Ecuador

(Sherwood Park AB, Canada)  Santa has stocked up on his favourite Hape toys in the all-new Puppy Star 
Christmas movie! Puppy Star Christmas is a new song-filled Air Bud “Pup-Star” movie that introduces four 
new pups to the family. They stow away on Santa’s sleigh and find themselves trapped at the North Pole 
trying to save the world’s Christmas spirit! Released on Netflix 20th of November, 2018!

The movie features plenty of Hape toys including the Happy Grand Piano, Rock & Rhythm Band, All-in-1 
Easel and more.. 

Happy Grand Piano
These musical mutts sure know how to tickle the keys on the Grand Piano. Brody is a budding concert pianist 
that can easily scale the 30 keys of this beautiful wood grand piano made for small hands (or paws).

Rock & Rhythm Band
Eddy the Elf Dog makes rocking and rolling look so cool with his p-awesome drum set from Hape. You can 
keep the beat too with this perfectly scaled set of drums, cymbals and rhythm makers.

Can you spot your Hape Favorites in the Pup Star Christmas movie? Watch the trailer here: 
https://youtu.be/dHZ00pg2I4A

As part of a promotional campaign, Pup Star has provided 75 Blogger moms with a gift box of goodies for 
a Gingerbread House decorating contest. Hape Chef’s Apron Set is included in these 75 Mommy Blogger 
Gift Boxes. Meanwhile, Hape‘s White Gourmet Kitchen is the biggest prize awarded to the winner of the 
Mommy Blogger Contest. Sponsoring the movie, participating in movie promotion as well as press releasing 
online  –  this is a complete plan to maximum the advertising effect and pre-heat the market for the Christmas 
season!

Hape Toys in New Puppy 
Star Christmas Movie

EVENTNorth America

On 5th November, a new store, full of Hape toys, opened in Ceibos, Ecuador. Until now, Belabú – Hape’s distributor in 
Ecuador owned a total of 5 stores in the country. A brilliant future is predicted between Hape and Belabú along 
with a great deal of marketing success. 

Not far from the new location, another store in Plaza Navona, Guayaguil, launched a grand campaign featuring 
Kruseling from Hape’s sub-brand, Käthe Kruse®: a German 100-plus-year-old handmade doll brand. Encouraged 
by the successful activity held in June with Pepe playing and learning with children in Guayaguil, Belabú launched 
another Kruseling campaign in Plaza Navona on 28th October. Five 8-year-old girls in Kruseling-featured dress 
showed customers around in the plaza. There was also a turntable and a lucky draw for children who took part 
in the campaign. Furthermore, the 5 little angels would lead customers across the shopping area and into the 
plaza center. A large screen playing Kruseling videos in the center of the plaza attracted a large crowd. A stream 
of crowds marveled at the grand campaign and the brilliant show, spontaneously following the little angels to 
explore more Hape toys. We reached nearly the peak of our sales thank to this campaign. We are very confident 
that, in future, Hape will undoubtedly continue to win over the hearts of increasingly more customers in Ecuador. 

Follow with Little Angels
Go with Hape Toys!

(Photo Source: Hape Image) 1110
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Hape’s First TV-Commercial in Finland

Hape Milano has been distinguished as having “excellence in 
the toy sector” and has also been invited for a TV interview on 
the famous Italian national television channel BUSINESS 24. 
Hape Milano’s office General Manager, Alberto Petruzzelli 
accepted the interview as representative of the company. 
BUSINESS 24 is a channel dedicated to business interviews and 
business activities in Italy. 

Mr. Petruzzelli introduced Hape to the audience. He spoke 
about how Hape was created as well as the company’s 
ethics and mission. Mr. Petruzzelli stated that Hape always puts 
the safety of toys as a top priority. He also said that Hape 
outdoes its rivals due to its quality and innovation and he also 
had an important reflection in social media; “We propose the 
development of the interaction between parents and 
children.” Mr. Petruzzelli expressed during the interview. 

Since the Grand City Station was named  Toy of the Year 2018 
in Finland. Tevella, Hape’s Finland distributor, aired an adver-
tisement of the railway set on the Finnish Television channel 
(MTV3) as well as on their on-demand TV. This is the first 
TV-commercial by Tevella! 

The advertisement is composed of two parts, five seconds of 
product video clip and five seconds showing the award seal 
over the product alongside the Hape and Tevella logos. This 
not only promotes the product and improves Hape’s brand 
awareness, it also drives traffic to Tevella’s online store and 
website. According to data from Tevella there were over 
16,000 website visitors within 2 weeks while more than 10% 
visited the Grand City Station! The ad was also uploaded to 
YouTube by Tevella and has attracted in excess of 40,000 views. 
This is Hape’s most infusive marketing activity ever in Finland. 
Let’s congratulate everyone on the great selling of the Hape 
Grand City Station! 

Hape toys showed on the TV show - kykNET & Kie. Plenty of Hape toys were presented in the show “Tussen Ons” (Between 
Us) since our exclusive distributor in South Africa – Toy Kingdom – made a donation of toys to schools previously. A full shelf 
of different Hape toys was displayed in the show, including the Mini Band Set, the Anywhere Art Studio and others. The 
host and guests of the TV show introduced the Hape toys and all conveyed a strong interest. There is no doubt that Hape 
toys will gain even more popularity in South Africa due to the TV show. 

kykNET & kie is a South African general entertainment television channel, part of the M-Net stable of channels, which 
broadcasts in Afrikaans. 

Hape’s Appearance on South Africa Television 

In 2018 Sonic Playground – a new toy from Hape Quadrilla category, was 
presented on the UAE radio show - Pearl FM. It was introduced by the host with 
“Guess the instrument sound - what instrument is this? Give a correct answer and 
will be rewarded a gift from Hape!” Then he put a marble through a block and let 
it run across the track - Sonic Playground to make the beautiful sound. 

Showcasing Quadrilla Sonic Playground on radio, what an innovative idea! And 
thanks to Pearl 102FM, it maximized its distinctive features to the entire UAE 
audience, simultaneously exposing Hape to more potential groups. 

Pearl 102FM is a pioneering radio station, with a targeted audience of children 
and parents and which broadcasts all around the UAE. It made history as the 
first-ever English language radio station dedicated to children and their families. 
Pearl 102FM’s programs are carefully designed - they are educational, entertain-
ing and raise cultural awareness. They believe in the importance of the children 
and their future, as well as that, through the power of radio as an interactive 
platform, they can have a positive influence while creating a unique opportunity 
to connect with the community. 

Listen, Hape’s Sonic Playground Is on UAE Radio Show!

Hape Interview On Italy National TV Channel
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EVENT EVENT
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Hape Events in Israel
Eskimos, Hape’s exclusive distributor in Israel, has done lots of excellent campaigns this year. Keep reading to find out 
what happened! 

All the listed events went off smoothly and generated great feedback. For instance, 
“Hape Fan Meeting in Osaka” implemented on 16th December, attracted more than 
300 people. We decorated Pepe friends by balloon art and introduced a lesson about 
the “Importance of Good Educational Wooden Toys for Kids”, which greatly interested 
children. During the event, Hiro, our representative in Hape Japan, introduced Flexistix 
and other Hape products to many kindergartens. They all responded with positive 
comments, especially for Flexistix, saying it was “a great STEAM product”, and showing 
interest in introducing the product to local kindergartens.  

Preorders for shops for new Hape items. 

Passover Event at Ronchick shop
- discount and open items for play time for 
children with Pepe. 

Sand Toys Event at Dyada shop. 
  “Music Makes You Hape” event at Dyada shop. 

Exhibition for our customers at our warehouse for 
Hape items.   
Exhibition for our customers at TLV (Tel Aviv-Yafo).

Shopping IL, Black Friday, Cyber Monday.
 - 25% discount on Hape items online. 

Feb. 

Mar.

Jun. 

Jul. 

Hape Café 
- Kitchen and food items open to play. 
- Offer 20% discount. 
- Street window show at Dyada shop, Nest shop 
and Ronchick shop. 

Sep. 

Nov.

 Part I: Offline Events 
In 2018 Hape carried out many events across 
Japan. From March to December, around 15 
offline events were launched with great 
feedback.

“Half Birthday” event in Tokyo
CANVAS in Fukuoka

“Maternity” event in Tokyo
CANVAS in Tokyo

“Japan Family Festival” in Yokohama
Hape Friends event in Tressa Yokohama

Tama Hiyo Park in Yokohama
 “Maternity Family” event in Tokyo
 “Halloween” event in Osaka

“Half Birthday” event in Tokyo

Hape Friends event in Tressa Yokohama
Kids event in Niigata
Hape Fan Meeting in Osaka

Mar.

Jun.   

Aug.  

Sep.  

Oct.    

Nov.

Dec. 

Part II: New Stores 
Since Hape’s first new shop-in-shop concept 
store, (Hape flagship store in Japan) entered 
Toys R Us in Tressa Yokohama this July, Hape 
has entered more stores throughout Japan. 

In the beginning of November, Hape entered 
Yodobashi Camera Kichijoji store. With a play 
corner featuring Hape toys, as well as some 
benches for parents to rest while their 
children play, Hape has made an electronics 
store into something more special. Besides, 
various Hape toys on the shelves interested 
children so totally that they nearly had 
trouble moving away when their parents 
asked! 

Since the middle of November, Hape has 
entered 6 stores in BREEZE, 12 stores in après 
les cours, totaling 22 stores run by F.O. 
International.

Hape has also attained its place in Hamleys 
stores, which were the first across Japan. On 
30th November, Hamleys World Porters store 
opened in Yokohama, with a playing corner 
equipped with Hape toys. Next day, Hamleys 
Canal City Hakata store launched with a 
shelf full of Hape toys.

With more stores and excellent events in 
Japan, Hape is being taken ever deeper into 
the hearts of children and parents alike. The 
more we do, the more trust we will earn. A 
bigger market share and greater popularity 
of Hape is very much anticipated! 

Hape Kitchen – What Would

You Like to Eat?

(Photo Source: Hape Image)

In September, as 2018 New Year festival happened in Israel, Eskimos 
launched an event - Hape Café. Inspired by the great success of 

campaigns like the Passover Event, “Music Makes You Hape” earlier 
in the year, Hape Kitchen Event also achieved huge success and 

garnered a lot of attention. 

In 3 stores, namely, Dyada shop, Nest shop and Ronchick shop, 
diverse Hape Kitchen and Food items were open to play. 

Fascinated by dazzling Hape foods, such as Homemade 
Pizza, Sushi Selection, Mix & Bake Blender, children 

seemed to love playing in a “real” kitchen with all those 
lifelike foods and menus. Furthermore, all the stores 

were decorated with Hape toys, attracting 
customers inside. What’s even more exciting was 

the discount - 20% off all Hape toys! 

Hape’s Prosperous
Marketing in Japan 

Hape Friends event in Markis Yokohama
“One Love Aloha” event in Yokohama

Japan Israel

This December, our distributor held events during the Hanuka 
holiday. By offering 10% discount to shops and end-customers 
in 5 stores, Snake Charmer Top all sold out in two days!  
 
As one of Israeli largest toy distributors, owning more than 120 
stores across the nation, 
Eskimos is Hape’s trustwor-
thy partner. Eskimos has 
been collaborating with 
Hape since 2016 and 
became Hape’s exclusive 
distributor this year. Eskimos 
has done excellent work 
these last few years. We’re 
very much looking forward 
to more marketing events 
and better partnerships in 
the future! 

Event Schedule:

Hanuka Event

2018 was an extraordinary year for Hape in Japan. Compact and excellent 
offline events have resulted in successful and delightful outcomes. In addi-
tion, new stores launched in Japan also contributed to the outstanding 
overall performance by Hape Japan. Read on for more surprises! 
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EVENT Sri Lanka EVENT

Online Events
Our customer has made a lot of online promotion efforts to 
raise Hape’s brand awareness including a series of free 
giveaways campaigns on Facebook. To our great joy, it 
came out with satisfactory results – managing to reach 2,000 
fans within just 5 months and improving orders for Hape 
through the Facebook page. Based on this excellent 
achievement, our customer launched the “12 Days of 
Giveaways” Christmas Campaign on Facebook. This, too 
has had great outcomes so far. More and more customers 
were engaged and a couple of orders were placed as 
well. Since it is an ongoing event, we believe it will end 
up with even more marvelous effects!

Offline Events
Apart from magnificent online campaigns, there are fabulous 
offline events as well, engraving customer minds with the 
great image of Hape. 

Hape Kitchen Offer at Kids Store

From 1st October to 15th November, Hape launched 
an event at Kids Unlimited, the largest kids store in Sri 
Lanka. With 20% off on Hape Kitchen, we managed to 
sell many Kitchen sets on site. Great instore displays also 
successfully attracted crowds. Moreover, posts with Hape 
toys on the Kids Unlimited Facebook page helped to 
reach numerous new followers. Hape has once again 
enhanced its image and increased its market penetration.

Christmas Campaign

From 15th November to 31st December, Hape has 
implemented a Christmas promotion campaign. By 
purchasing any product 
consumers get a free key 
chain and for above 
Rs.8000 purchases a 
Hape kid backpack is 
given free across Sri 
Lanka.  We’ve been 
seeing great posts on 
the pages of most 
outlets. All the reaction 
from the shops so far has 
been positive! 

In-Store Display 
Hape has entered dozens of stores in Sri Lanka 
over the last months. You can find some instore 
displays with Hape toys below.

Hape Railway Display (Kids Unlimited) Shelf Display (Kids Unlimited)

Shelf Display (the Kids Warehouse)Cool Planet Uptown

Hape performed awesomely in Sri 
Lanka in 2018, with great sales and 
excellent marketing activities, we have 
every reason to believe an even better 
year lies ahead for Hape in 2019!

2018 is a new era for Hape in Sri Lanka with the 
beginning of cooperation with the new distributor. 
During the latter half of the year, a variety of 
well-prepared events, online and offline, have 
been carried out and consequently won a lot of 
customer hearts. Want to know more? Just keep 
on reading!

Pepe successfully concluded his first appearance in Panama this 
December! 

Two events were launched in December featuring Pepe featuring the 
headline act. On 1st December, 2018, our distributor implemented an 
activity in MULTIPLAZA, Panama City; On 15th December, another 
activity was carried out in El Hombre de la Mancha (a bookstore & 
café), Chiriqui Province. During this wonderful time, Pepe’s story was 
told to the children present. Entranced as the children were, they 
displayed a keen interest in Pepe and Hape toys. Furthermore, 
children were extremely fond of Hape toys through playing. And 
excellent photos with truly happy children were taken at the end of 
the event. 

Our distributor is very content with the events, “We are pleased and 
full of joy, that the power to arrive to the heart of so many children in 
a unique and special way. We hope that this tie that joins us today 
through Hape continues to grow and makes us a member of each 
home, of each family. Wherever we are, we will never miss the 
essence of children reflected in fun.” 

EL hombre de la Mancha started to collaborate with Hape in 2018. 
Owning many stores in Panama, a closer and better cooperation 
between Hape and EL hombre de la Mancha is expected in the 
future. 

This year, Hape Hong Kong has cooperated with several high 
end milk powder brands and achieved far more than expected. 

Starting with Mead Johnson at the BB Fair in July, Hape has 
collaborated Friso, Hipp, and will also join hands with Wyeth in 
the coming January. Mead Johnson chooses Hape toys 
promotable with milk powder, even displaying Country 
Critters Play Cube and White Gourmet Kitchen at their booth 
to lure customers. Friso is fond of Hape Kitchen, Railway and 
Magic Touch Piano; while Wyeth prefers Balance Wonder for 
older kids. All Hape toys are matched with milk powder 
beyond the first stage. 

Benefiting from cooperation with these milk powder brands, 
Hape welcomes a boom in toy sales this year. Meanwhile, Hape 
raises its brand awareness by appearing with milk powder 
brands that are necessary for every family with young babies. 
Parents who were aware of the campaign showed great 
interest in Hape. Intrigued by fabulous Hape toys, more and 
more parents said they would choose Hape for their own 
children and even recommend Hape to others. We are confident 
that a bigger market share is on the way.

The Boom of Milk 
Powder Co-Branding

(Photo Source: Hape Image)
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Pepe’s First Appearance in PanamaCome to Sri Lanka!
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This year Hape Germany paid more attention to communication with end 
consumers through a series of B2C fairs and campaigns. These were quite 
successful and are worth learning about. Read on to find out more!

Ⅰ. Efforts to Lure More End-customers through B2C Fairs 
Spiele Fairs
From 5th to 7th October, Spiele-Messe Fair was held at the Leipzig Exhibition 
Centre in Germany. It attracted around 94,000 visitors and covered an 
area of 90,000 square meters. It was a fair not only for toys but also for 
modelling and leisure activities in general. Hape presented Quadrilla sets 
and Railway toys, drawing the attention of a large amount of visitors. 

Hape has benefited a lot from the fair, in more ways than just sales. Most 
of the visitors were amazed at the quality of Hape’s products and said 
they will remember the brand at Christmas! Another two Spiel Fairs took 
place respectively from 25th to 28th of October in Essen and from 22nd 
to 25th of November in Stuttgart. Occupying 72,000 square meters in 
Essen, it attracted 182,000 visitors, whose attention was attracted by 
Hape toys as well. Hape was a hit at the fair and improved brand 
awareness vastly. 
For more information, see: 
http://www.modell-hobby-spiel.de/en/meta/factsheets/en/?language=en 

Other B2C Fairs
Apart from those mentioned above, Hape also attended another 
two B2C fairs. 
1. From 3rd to 4th November, Hape participated in the Spielraum 
Fair in Dresden. 150 exhibitors showcased their creative products in 
an area of 15,000 square meters, attracting 20,000 visitors. For more 
information visit: http://www.spielraum-dresden.de/rueckblick/ 
2. From 9th to 11th of November, Hape took part in the Spielidee 
Fair in Rostock. There were 100 exhibitors displaying distinct 
products in a 10,600-square-meter area which attracted a total of 
22,500 visitors. 
For more information visit: 
https://www.inrostock.de/en/hansemesse/spielidee/

EVENT EVENT
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Ⅲ. Expansion of “Hape Territory”- Spielkiste Lang!
On 17th October, a new toy store - Spielkiste Lang opened in 
the shopping center - “Aisch Park Center”, located in Bavaria, a 
city near Nuremberg. 

Hape’s German managers, Peter Kircher and Ganesh Sugumar 
were there to celebrate the opening with the owners. It is a 
modern shop with many Hape shop-in-shop products. We are 
confident that Hape will be attracting even more new and loyal 
customers soon. 

HAPE GERMANY 
B2C MARKETING REVIEW
Ⅱ. Improvement of Brand Aware-
ness - Social Media Influencer Event 
On 14th of October, a Social Media 
Influencer Event - Blogger Parents - was 
held at the Eltern Blogger Café. More than 
150 influencers and bloggers came to the 
site, almost all of whom shared their experi-
ence on Instagram and Facebook. In 
addition, a lot of Hape toys caught visitors’ 
eyes such as the Happy Grand Piano. 
Furthermore, Pepe served as an excellent 
communication bridge between Hape 
and visitors. Hape has raised its brand 
awareness even more since then and we 
are bound to perform even better in 2019! 

In November, Hape joined hands with “Agata’s World”, 
the business partner of Olymptoy. We invited 5 families 
(selected from 650 applicants) with children aged 
between 5 and 8 to play and test Hape Quadrilla. More 
than 16 kids were involved in the trial. At the end, 
Quadrilla was given a general rating of 98% and was 
issued the “Tested with Children” certification and seal. 
     
 Some comments from test families: 
…“wood smells beautiful”
“Clear instructions”
“Fun for a long time”
“Enjoying the whole family”
“Quality pieces”
“Perfect material processing”

The satisfaction from all families and kids who have 
participated in testing confirms that Quadrilla is the right 
toy for you! And this test certification, has been made 
by children instead of any authoritative organization, 
strongly representing children’s love of Quadrilla and 
earning even more consumer trust of Hape toys.

Quadrilla Tested with Children

Highlights of 
Marketing in Czech

How did you celebrate Christmas this year? There are lots of kids in Prague 
who are excited to answer; “Playing with Hape toys!” 

At the end of November and beginning of December, Hape participated in 
a three-day play corner event in the central plaza of the Metropole Zličín 
shopping mall. The event attracted about 30,000 people and was a paradise 
for children to meet and experience a variety of toys and games. After 
playing and trying them freely, they then wrote down their Christmas wishlists. 

Hape’s Pallina with colourful sticks and balls really drew kids’ attention and 
created fun. Never setting rules for children and just letting them play imagi-
natively means there always be endless possibilities stimulated. Pallina 
successfully held children’s sustained concentration and sold quite well in the 
Pompo Store, just near the plaza.

For the Christmas season, Oylmptoy also created a number of Hape toys 
advertiments in print, including professional magazines, chain-store 
catalogues, kindergarten special journals, as well as online banners and 
mailing marketing. All in all a great effort for Hape toys this Christmas.

All these stunning, optimistic activities promoted Hape toys sales and 
enhanced brand awareness. We’d like to offer our sincere thanks for all your 
execellent work in 2018 and look forward a even more stirring 2019!

We Love Play in Christmas 

Other B2C Fairs

Spiele Fairs

Olymptoy has been Hape’s distributor since last year. As a 
major toy importer in the Czech Republic, Olymptoy performs 
fantastically in marketing and is driving remarkable improve-
ment of Hape’s brand awareness and sales this year. Let’s 
review some recent marketing campaigns to see what’s 
interesting in the Czech market these days.

CzechGermany
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(Photo Source: Hape Image)
Hape Railway Play Fest in Moustakas Store

Moustakas is the largest toy retailer in Greece, and has been the partner of Hape for 5 years. 
After years of this cooperative, friendly relationship with Hape we moved into even closer coop-
eration in 2018 as they have become Hape’s exclusive distributor in Greece and Cyprus. 
Managing to succeed during difficult financial times in Greece, Moustakas has a lot of hard-
earned business experience. Recently, good friend of Hape and owner of Moustakas, Nikos G. 
Moustakas accepted our interview and shared some stories and inspiring ideas on business. 

Taking Hands with Reliable Partner,
Succeed in Challenge Time 

What drives you to continue to collaborate 
with Hape? 
Hape has been a valuable partner for the past 

five years with retail distribution being the 
starting point of our collaboration giving us the 

opportunity to evaluate the brand and mutually 
develop its equity towards consumers. 

Although Hape is operating in the challenging 
and competitive environment of wooden toys, 
achieves to thrive through innovative and 
quality products, as well as by engaging in 
strategic partnerships (as the one with KidsII) that 
add more value to its product portfolio.  

In my point of view, we are sharing many common 
values with Hape as far as consumer approach is 

concerned. At the same time, Hape offers wooden toys 
of unique quality that add value at our stores. I have 

strong faith in brands and consequently products 
that respect consumers and create value through 
a successful commercial proposition. Throughout 
these years, we have managed to educate and 
convince our consumers, as well as current whole-
sale customers, to trust and select Hape wooden 

toys. 

Among all the products Hape produces, could 
you name 3 toys that impressed you most over 
the past 5 years? 
Being in the toy industry for many years I have 
often observed that “personal favorites” are 

not always the products that win consumers 
along the way. I believe that Hape has 
managed to make an exquisite job with 
product propositions winning both parents 
and children. 

I would point out the whole musical 
instruments category as it is a line that 

fully cultivates music education allow-
ing children explore and develop an 
unfamiliar (to them) art. 

Moreover, Quadrilla products are a 
great toy proposal that allows 
children to develop creative and 
interaction skills. 

My personal favorite is the Mighty 

Mountain Railway. Trains are a classical theme in toys, 
always reminding adults of their childhood. This is an item 
of great design and execution based on mechanics, 
“always ready to take you to your next journey”. 
 
In these difficult periods for Moustakas stores, what is the 
most unforgettable experience you have gone through? 
How did you overcome it?
The Greek market has undergone a difficult period for 
approximately a decade across all retail segments and 
industries. To one extent we are still experiencing a 
challenging environment in everyday business. 

I would argue that the most difficult period was mid 2010 
to end 2012 mainly due to the dramatic shift of consum-
ers’ attitude and due to the decrease in their disposable 
income. As a result, we have learned (as individuals and 
as organizations) to operate in an unstable environment 
that requires us to be more effective and efficient in our 
business planning and a lot faster in our reflexes. My goal 
is to retain all those characteristics that make the organi-
zation strong and improve spotted weaknesses.

At this same period the country went through financial 
capital controls that created huge obstacles in imports. 
At that point, the selection of valuable partners proved to 
be vital in overcoming a really difficult situation, as they 
had to show faith in our way of doing business and “go 
the extra mile” and support us. 

Through such a “learning” process it is vital to carefully 
select partners like Hape, that will contribute to a 
mutually successful future and growth. 
Based on these goals we developed 
our wholesale model for which 
Hape plays a significant factor in 
terms of success and develop-
ment. 

- What drives you to continue to collaborate with Hape? 
- Hape has been a valuable partner for the past five 
years with retail distribution being the starting point of our col-
laboration giving us the opportunity to evaluate the brand and 
mutually develop its equity towards consumers. 

Although Hape is operating in the challenging and competitive 
environment of wooden toys, achieves to thrive through innova-
tive and quality products, as well as by engaging in strategic 
partnerships (as the one with KidsII) that add more value to its 
product portfolio.  

In my point of view, we are sharing many common values with 
Hape as far as consumer approach is concerned. At the same 
time, Hape offers wooden toys of unique quality that add value 
at our stores. I have strong faith in brands and consequently 
products that respect consumers and create value through a 
successful commercial proposition. Throughout these years, we 
have managed to educate and convince our consumers, as 
well as current wholesale customers, to trust and select Hape 
wooden toys. 

- Among all the products Hape produces, could you 
name 3 toys that impressed you most for the past 5 years? 
- Being in the toy industry for many years I have often ob-
served that “personal favorites” are not always the products that 
win consumers along the way. I believe that Hape has managed 
to make an exquisite job with product propositions winning both 
parents and children. 

I would point out the whole musical instruments category as it is 
a line that fully cultivates music education allowing children 
explore and develop an unfamiliar (to them) art. 

Moreover, Quadrilla products are a great toy proposal that 
allows children to develop creative and interaction skills. 

My personal favorite is the Mighty Mountain Railway. Trains are a 
classical theme in toys, always reminding adults of their child-
hood. This is an item of great design and execution based on 
mechanics, “always ready to take you to your next journey”.  
- In the most difficult period of Moustakas store these 
years, what is the most unforgettable experience you have gone 
through then? How did you overcome it?
- The Greek market has undergone a difficult period for 
approximately a decade across all retail segments and indus-
tries. To one extent we are still experiencing a challenging envi-
ronment in everyday business. 

I would argue that the most difficult period was mid 2010 to end 
2012 mainly due to the dramatic shift of consumers’ attitude and 
due to the decrease in their disposable income. As a result, we 
have learned (as individuals and as organizations) to operate in 
an unstable environment that requires us to be more effective 
and efficient in our business planning and a lot faster in our 
reflexes. My goal is to retain all those characteristics that make 
the organization strong and improve spotted weaknesses.

At this same period the country went through financial capital 
controls that created huge obstacles in imports. At that point, 
the selection of valuable partners proved to be vital in overcom-
ing a really difficult situation, as they had to show faith in our way 
of doing business and “go the extra mile” and support us. 
Through such a “learning” process it is vital to carefully select 
partners like Hape, that will contribute to a mutually successful 
future and growth. Based on these goals we developed our 
wholesale model for which Hape plays a significant factor in 
terms of success and development. 

- In the future, what do you plan to do with Hape prod-
ucts? Do you have any strategic plans for Hape toys? Could you 
share with us here?  
- Moustakas is currently the largest toy retailer in the 
Greece with 11 physical stores across the market. ……Hape 

In the future, what do you plan to do with Hape products? Do you 
have any strategic plans for Hape toys? Could you share them with 
us here?  
Moustakas is currently the largest toy retailer in the Greece with 11 
physical stores across the market. ……Hape products are placed at 
premium spots within the stores offering visibility in order to coincide 
with the consumer journey. In order to achieve maximum in outlet 
brand building all Hape corners are distinctively categorized by 
adequate placement of POP material. Throughout the year we 
approach consumers through instore and digital activation 
programs. 

At the same time, G & N Moustakas SA wholesale department has 
commenced its operations on January 2018 directly covering the 
districts of Greece and Cyprus. Our goal is to offer the right Hape 
product mix with the right pricing policy both for the store and the 
end consumer, providing stores with direct access to quality 
products. We aim to grow Hape brands in the market & develop a 
localized product portfolio approach vis a vis the stores’ and the 
market’s needs and requirements. Strategically, we aim to 
strengthen Hape brand equity and awareness in our market by 

investing in below the line activities and online communication. In 
addition, we will be launching a pioneer for the Greek market, 
business to business platform, which will allow wholesale customers 
to directly access our products.

We appreciate Nikos’ excellent thoughts on Hape and Hape toys, 
successful experience, future strategic plans. We do learn a lot. At 
the end of the interview, he also mentioned, “Being a partner to 
Hape I feel that I should underline the pillars of our relationship that 
primarily stem from Peter’s mentality and personality. Being an 
extrovert person and business man, he manages to bring people 
(and potential partners) together so that they work jointly towards a 
common goal. Evidently Peter is a self-motivated, hard-working 
and visionary person who manages to inspire his partners and at 
the same time remain humble and full of energy. All the aspects of 
Peter’s character described above, are reflected, expressed and 
materialized in the essence of Hape brand and through the great 
execution of exceptional quality products.”  

Inspired by such positive impression, definitely there is a foreseeable 
glorious tomorrow between Hape and Moustakas.

The Join of Eurekakids Christmas EventWholesale Showroom 

Christmas
Window Show

(Photo Source: Hape Image)

Mr. Nikos G. Moustakas, the owner of Moustakas

Moustakas has placed 
Hape toys in the prominent 
position in its annual Christ-
mas Window Show in 3 
stores, Melissia, Monastiraki, 
and Peristeri. 

Moustakas has finished its new office just 
before the Christmas Season, with a 
beautiful showroom full of Hape items! 

Eurekakids has entered Moustakas Retail 
Stores this year! 

Hape Railway Play Fest in a Moustakas 
Store

GreeceGreece
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AEON
Suzhou
43 m2 Hape Shop-in-Shop

STORE China STORE

In the first week of December, two shop-in-shop stores were launched in Shanghai 
and Suzhou, welcoming the pouring crowds. It marks the first stage of a large-scaled 
implement of the new Hape shop-in-shop system in China. 

The layout design started in October and took a month to complete. These two stores 
caught the eyes of local children and parents from the moment they opened. 
Children had a great time in the Hape world and we achieved lots of happiness. With 
such a good beginning, there is every reason to look forward to better and better 
sales conversion in the near future.

(Photo Source: Hape Image)

Hape New Shop-in-Shop 
Launched in China

This quarter, Arwico, Hape’s exclusive distributor in Switzerland, 
opened another new store “le monde des jouets” in Montreux. With 
3-meter Hape shelves in the doorway, Arwico displays Hape toys 
to the customers in a very prominent position. Walk- A-Long Croc, 
Railway set, Kitchen & Food set and even bamboo toys all shone with 
their glorious charm, holding the attention of whole batches of 
customers at a time!  

Arwico is the 3rd biggest company of distributors and wholesalers in 
Switzerland. Since 2010, Hape has cooperated with Arwico for 8 
years or so. And as our exclusive distributor in Switzerland, Arwico 
helps sell Hape toys, including its sub-brand, Käthe Kruse, and 
also our co-brand Beleduc across Switzerland. We have every 
reason to believe,Hape and Arwico, shoulder by shoulder, will 
continue to work together towards a beautiful future.

Hape Emerges Again in Switzerland

Babe Max  
Shanghai 
20 m2 Hape Shop-in-Shop

(Photo Source: Hape Image)

The David Jones Elizabeth Street store is a very old and famous store. 
Also, it is a premium department store in Australia, in possession 
of a considerable amount of loyal customers. The store is right in 
the heart of Sydney CBD with different levels dedicated to selling 
different goods. Recently, it has been renovated and each level 
has had different opening dates.

Hape’s Brand New Appearance in Australia 
On 29th November, 2018, the Toy Level of the David Jones Elizabeth Street store launched with a grand opening and National TV coverage on 

“The Today Show”!

Many Hape toys were presented in the store, occupying a nicely conspicuous position. Railway Set, Grand 
Piano, Pound and Tap Bench, and many other Hape toys all successfully caught customers’ 

attraction. Lured by fabulous Hape toys and items, large crowds of customers all 
rushed to get Hape back home in time for Christmas and many even 

recommended Hape to friends. With greater brand awareness like 
this, our Aussie poularity is sure to keep rising!
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Date: 31st October 
Influence Area: Greece 
Medium: Facebook 
Topic: Hape Trick or Treat Contest 
Highlight: Moustakas, our distributor in Greece, 
has launched an event on Facebook. Every one 
could take part in the evet and wrote 
comments revolving aroung the topic. The two 
winners of the competition will win either a Pepe 
Pull Along or a Tito Pull Along from Hape.

Date: 3rd October 
Influence Area: South Africa 
Medium: Facebook
Topic: Toy Kingdom shared a new shop link 
Highlight: Toy Kingdom, Hape’s exclusive distributor in South Africa has 
opened a new shop. They also shared the new shop link in their facebook 
page to stimulate customers’ interest. 

Date: 21st December 
Influence Area: Greece 
Medium: Instagram 
Topic: Cooperation with one of the 
leading “Mother” influencers in Greece 
Highlight: Hape’s exclusive distributor in Greece, 
Moustakas, has launched a campaign with one of the 
leading “Mother” influencers in Greece, aiming to reach 
and influence a wider target audience. They 
cooperated with Ms Despina Kampouri (a celebrity 
influencer, mom and journalist), who has 170,000 
followers with likes varying from 2500 to 5000 per post on 
Instagram. Ms Despina Kampouri has posted pictures 
and videos of Hape Cook and Serve Kitchen as well as 
her stories calling out or mentioning our products. The 
poster caught more than 3,000 likes in two days. 

Date: 30th November 
Influence Area: Germany 
Medium: Facebook 
Topic: Christmas lucky draw from Hape Germany 
Highlight: Hape Germany did a super lucky draw on Facebook to 
celebrate the Christmas Season that attracted more than 5,000 
comments and over 1,000 shares! The winning prize was a whole set of 
Grand City Station, and Remote-Control Train, Crank-Powered Train, 
Solar-Powered Train. With such a big surprise, a merry Christmas is 
certain! 
 

MEDIA STEAM

(Photo Source: Hape Image) (Photo Source: Hape Image)

In July, U.S. Toy Association’s released the report of “Decoding 
STEM/STEAM”, aiming at helping toy manufacturers, parents, 
teachers, and the general public better understand the 
concept of STEAM and the role of toys and play in building 
these skills in children. There are 10 indirect benefits related.

1. Toys establish intrinsic motivation which gets kids 
involved/passionate about STEAM subjects and leads the way 
to developing a joyful, healthy relationship towards these 
disciplines.

2. Mistakes are OK—fail first, fail fast. Toys and play teach kids 
how to fail and still have fun. The handling of mistakes is an 
important mindset that contributes significantly to children’s 
development of persistence/perseverance. Play is a risk-free 
zone.

3. Toys can teach collaboration and social/emotional skills 
which are greatly needed in the workplace. New York Times 
columnist and author Thomas Freidman in his keynote address 
at the Colorado STEM Summit shared his new term for these skill 
sets —STEMpathy.

4. Toys can expand stereotype roles (not just make them pink) 
and foster diversity of cultures and perspectives.

5. Toys can also teach kids to take healthy risks in a playful 
environment and transfer that confidence and courage to their 
future endeavors—including those in science, technology, 
engineering, math, presentations, performance, etc.

6. Toys can promote hands-on work which helps the brain 
improve cognition including math.

7. Toys can encourage kids to explore their own talents and 
develop their passion through play. This allows them to expand 
their interests and try out new things to help them identify what 
they like and want to pursue.

8. Toys can help kids realize and relate STEAM skills to the world 
around them making math and science relevant to things they 
experience every day such as cooking, running, and building.

9. Toys can teach kids to problem solve, think deeply, and take 
their time—in addition to many other transferable 
skill/competencies.

10. Toys can integrate the arts into STEAM projects by 
encouraging creativity, intuition, and imagination.

DECODING STEAM: 
TOYS TAKE YOU THERE

As Plato revealed, “You can discover more about a 
person in an hour of play than in a year of conversa-
tion.” Perhaps equally true is that you can discover 
more about the world in an hour of play than any other 
way.

Referred from “DECODING STEM/STEAM” The Toy Association 
STEM/STEAM Strategic Leadership Committee Findings, July, 
2018, www.toyassociation.org

Social Media

Date: September – October 
Influence Area: UAE 
Medium: Instagram 
Topic: Sand Toys Campaign 
Highlight: Babico, our exclusive distributor in the United Arab Emirates 
(UAE), has implemented a “Sand Toys Campaign”. Every week during 
the campaign, participants can take part by following @hape_mena 
and tagging 5 of their friends. There will be 5 prize winners in the end! 
This is great for increasing interactions while posting the giveaway items. 

Date: 21st December 
Influence Area: Greece 
Medium: Instagram 
Topic: Cooperation with one of the 
leading “Mother” influencers in Greece 
Highlight: Hape’s exclusive distributor in Greece, Moustakas, has 
launched a campaign with one of the leading “Mother” influencers in 
Greece, aiming to reach and influence a wider target audience. They 
cooperated with Ms Despina Kampouri (a celebrity influencer, mom 
and journalist), who has 170,000 followers with likes 
varying from 2500 to 5000 per post on 
Instagram. Ms Despina Kampouri has 
posted pictures and videos of Hape 
Cook and Serve kitchen as well as 
her stories calling out or mention-
ing our products. The poster 
caught more than 3,000 likes in 
two days. 
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MEDIA

(Photo Source: Hape Image)

Publication Time: 
October/November 2018
Distribution Area: South Africa 
Name of Magazine: Baba & 
Kleuter 
Distribution Channel: B2C 
Circulation: 15,549 bimonthly 
Product: Sights & Sounds Railway 
Set
Placement: 1/4 of one inner-page 
Brief Introduction: Baba & Kleuter 
is an Afrikaans parenting 
magazine in South Africa. It covers 
all aspects of pregnancy, birth, 
babies and toddlers. Moms who 
just want the best for their children 
rely on it for advice and 
information. It inspires readers with 
thorough, inspirational articles to 
be better parents and raise their 
children with confidence. The 
magazine creates a community 
of open-minded Afrikaans parents 
who all believe in wholesome 
families where every family 
member can fully live up to them. 

Publication Time: December 
2018 
Distribution Area: Greece  
Name of Magazine: Mommy  
Distribution Channels: B2C
Circulation: 16,000 copies per 
month 
Products: Pepe Pull Along, 
Happy Grand Piano (Pink), 
Pound and Tap Bench, 
Rainbow Xylophone, 
Farmyard Peg Puzzle, Chunky 
Number Math Puzzle, 
Emergency Peg Puzzle 
Placement:  one full 
inner-page 
Brief Introduction: Mommy 
contains a host of topics 
ranging from fertility, 
childbirth, breastfeeding, 
infants, and toddlers, to the 
family, and all issues that 
concerns mothers, future 
mothers and, of course, new 
fathers. 

Publication Time: 
December 2018
Distribution Area:  
Germany
Name of Magazine: Eltern
Distribution Channels: B2C
Circulation: 139,000 copies 
per month 
Products: Geometric Rattle 
Placement: 1/6 of one 
inner-page  
Brief Introduction: Eltern is 
a monthly German 
magazine founded in 1966 
that focuses primarily on 
parents, one of the 
biggest in Germany. The 
magazine plays a special 
role in the discussion of 
new parenting styles and 
pedagogy, and covers 
almost all topics that may 
be of interest to parents. 

Publication Time: December 
2018
Distribution Area: Middle 
East 
Name of Magazine: Mother 
Baby & Child 
Distribution Channels: B2C
Circulation: 45,000 copies 
per month 
Products: Flower Power 
Guitar 
Placement: One full 
inner-page 
Brief Introduction: Mother, 
Baby & Child is a 
comprehensive magazine 
aimed at guiding modern 
mothers with children aged 
up to 10 years old. Published 
by CPI Media Group and 
distributed in all key retail 
outlets, hypermarkets, 
bookstores, clinics, hospitals, 
cafés, and more, the 
magazine gains high market 
coverage.  

Μουστάκας: 
Ο κόσμος του παιχνιδιού

PU
B
LI

Στα παιχνιδάδικα Μουστάκας 
υπηρετούμε με αφοσίωση, με αγάπη 
και σεβασμό τις ιδιαίτερες ανάγκες του 

παιδιού. Και ειδικά τώρα τις γιορτές, θέλουμε 
να δούμε μεγάλα, λαμπερά παιδικά χαμόγελα. 
Ετσι, τα παιχνιδάδικα Μουστάκας στολίστηκαν 
γιορτινά με χιλιάδες δώρα. Θέλουμε να 
νιώσετε τη ζεστασιά και να απολαύσετε την 
προσωπική εξυπηρέτηση που σας αξίζει. 
Θέλουμε να βρίσκετε τα πάντα εύκολα: από 
επώνυμα, κλασικά και αποκλειστικά παιχνίδια 
μέχρι είδη bebe, ένδυσης και υπόδησης, 
ηλεκτρονικά είδη, βιβλία και εποχιακά. 
Γιατί για εμάς δεν υπάρχουν πελάτες. 
Υπάρχουν μαμάδες, μπαμπάδες, θείοι, θείες, 
παππούδες και γιαγιάδες, νονοί και νονές… και 
εκατοντάδες χιλιάδες παιδιά!
Τα παιχνιδάδικα Μουστάκας οικοδομήθηκαν 
πάνω στις αρχές και στις αξίες της ποιότητας, 
του σεβασμού και της υπευθυνότητας. 
Σήμερα, ύστερα από τρεις γενιές, συνεχίζουμε 
να προσφέρουμε επιλεγμένα παιχνίδια 

που ικανοποιούν απόλυτα τις ανάγκες 
των παιδιών και των γονιών. Και για 
τον σκοπό αυτόν αναζητούμε τα πιο 
ποιοτικά, εμπνευσμένα και... μαγικά 
παιχνίδια από όλον τον κόσμο. Οπως 
τα ξύλινα παιχνίδια της HAPE, που 
έχουν βραβευτεί για τον σχεδιασμό, 
την ποιότητα και την ασφάλειά 

τους. Τα παιχνίδια της HAPE 
κατασκευάζονται από 
φυσικά υλικά και 
στοχεύουν τόσο στη 
διασκέδαση των παιδιών 

όσο και στην ανάπτυξη των δεξιοτήτων τους, 
από τη βρεφική ηλικία. Επιπλέον, η HAPE 
έχει ως βασική αρχή της ότι «τα παιδιά δεν 
παίζουν για να μάθουν, τα παιδιά μαθαίνουν 
επειδή παίζουν».

Αυτό θέλουμε κι εμείς. 
www.moustakastoys.gr

όσο και στην ανάπτυξη των δεξιοτήτων τους, 
από τη βρεφική ηλικία. Επιπλέον, η HAPE 
έχει ως βασική αρχή της ότι «τα παιδιά δεν 
παίζουν για να μάθουν, τα παιδιά μαθαίνουν 
επειδή παίζουν».

Τα παιχνιδάδικα Μουστάκας αγκαλιάζουν 
τρυφερά το παιδί και το παιχνίδι. Γιατί ο κόσμος 
που παιδιού ήταν, είναι και θα παραμείνει η πιο 
ευαίσθητη χορδή της φιλοσοφίας μας!
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Bepalings & Voorwaardes: 1. Die prys(e) word toegeken aan die eerste korrekte inskrywing(s) wat lukraak getrek word. 2. Die kompetisie is slegs vir lesers in Suid-Afrika. 3. Die beoordelaars se beslissing is 
finaal en geen korrespondensie sal gevoer word nie. 4. Indien jy verdere kommunikasie  van Baba & Kleuter wil ontvang, insluitende ons maandelikse nuusbriewe, swangerskap-e-posse en spesiale aanbiedings, 
registreer op ons webblad by www.babaenkleuter.co.za. 5. Personeellede van Media24, asook sy advertensieagentskappe, openbare betrekkinge en digitale agente en hul gesinslede mag nie inskryf nie.   
6. Geen personeellid van Media24 of van die borge kan verantwoordelik gehou word vir enige verlies, sterf te, skade, onkoste of besering wat die wenner mag ly nie. 7. Inskrywings moet teen 30 November 2018 
ontvang word. 8. Pryse is nie oordraagbaar nie en kan nie vir kontant verruil word nie. 9. Die wenner sal deur die borg gekontak word om die af lewering van die prys te reël. 10. Pryse moet binne 6 maande vanaf 
die sluitingsdatium opgeëis word – anders word dit verbeur. 11. Wenners sal 15 dae na die sluitingsdatum op www.babaenkleuter.co.za verskyn. 12. Inskrywing impliseer ’n aanvaarding van hierdie voorwaardes. 
13. Gratis minute kan nie gebruik word nie. 14. Laat asseblief 6-8 weke ná die sluitingsdatum vir af lewering toe.

SAAMGESTEL DEUR ZOË SMITH

JOU PASELLAS

SMS & WEN
SMS die nodige kode 

asook jou naam, woon-
adres en e-posadres na 

37176 teen 30 November 
2018 om in aanmerking te 
kom vir hierdie fantastie-

se pryse. Elke SMS 
kos R1,50.

WEN

HAPE is een van die wêreld se groot-
ste verskaffers van speelgoed wat 
van volhoubare materiaal gemaak 
word. Hape word beide kreatief 
en ekovriendelik ontwerp. Nie 
kultuur, taal of geslag strem 
die intuïtiewe speelproses nie. 
Al die produkte voldoen aan 
die strengste internasionale 
standaarde vir gehalte 
en veiligheid. Die 
speelgoed is eksklusief 
by Toy Kingdom te 
kry. As jou kinders van 
treine en treinspore 
hou, sal hulle baie in-
genome wees met dié 
ideale speelstel vir jong 
kinders. Vyf lesers wen 
elk ‘n kleurvolle, hout-
treinspoorreeks ter waarde 
van R1 000. Die veelkleurige 
bykomstighede bied nuwe en op-
windende maniere vir kleuters om te 
leer deur spel.

SMS-KODE:BK221HT
www.toykingdom.co.za

DRYNITES® Pyjama Pants is diskreet, gemaklik en absorberend. Dit 
kan onder nagklere of ‘n nagrok gedra word, en is te kry in ontwerpe 

wat ouderdom en geslag in ag neem om te sorg dat dit soos onderklere 
lyk en voel. Drynites® Pyjama Pants is beskikbaar vir seuns en dogters, 
en in twee groottes, 4-7 jaar en 8-15 jaar, te kry. Dit is absorberend en 

lekbeskermend om ‘n goeie nagrus te verseker. Aangesien dit soos 
onderklere pas, voel kinders gemaklik en onafhanklik met slaaptyd, 

hetsy tuis of met aande weg vanaf die huis. Drynites® Pyjama Pants laat 
jou kind toe om op gewone lakens te slaap wat vir beide van julle ‘n beter 
nagrus verseker. Vyf lesers wen elk ‘n geskenkpak ter waarde van R1 110.

SMS-KODE:BK222DN
www.drynites.co.za

By OLLI™ werk ma’s en pa’s soos jy. Hulle het besluit om ‘n reeks ba-
bakos en kleuterpeuselhappies te maak nes jy dit by die huis sal maak. 
Hul babakos bevat bestanddele soos mielies, hawer, vrugte, groente 

en vleis, en hul kleuterpeuselhappies word van volgraanrys, -hawer en 
vrugte gemaak. Al Olli™ se produkte word met sorg voorberei om die 
smaak en voedingsinhoud van elke bestanddeel te bewaar om aan hul 

presiese standaarde – en joune – te voldoen. Dit het ook nie daar gestop 
nie. Hulle sorg ook dat hul produkte gerieflik is vir maklike voorbereiding 

en bediening. Vyf lesers wen elk ‘n geskenkpak ter waarde van R1 110.

SMS-KODE:BK222LL
www.facebook.com/OlliKids/

CHERUBS verstaan liefde wat so diep is dat dit jou hart en lewe om-
keer. Cherubs verstaan dat daar miljoene dinge is waaraan jy dink en 
waaroor jy besorg is. Cherubs is daar om te help met hul betroubare 

Cherubs Baby Wipes wat ‘n splinternuwe voorkoms en verpakking het. 
Hierdie vogdoekies is geskik vir sensitiewe vel en sommiges is selfs 
wegspoelbaar. Cherubs verstaan versorging en daarom bied hierdie 
vogdoekies ekstra beskerming, is ekstra sagkens en ook beskikbaar 

in ‘n handige drie-pak. Cherubs Eco Friendly Flushable Toilet Training 
Wipes werk sagkens op baba en ook die omgewing. Vyf lesers wen elk 

‘n Cherubs-geskenkpak ter waarde van R1 110.

SMS-KODE:BK222CW
www.cherubs.co.za

Sak kan verskil van die 
een op die foto.
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Namibië: ND $38,00

MAAK DIT MOOI PARTYTJIES • DEKOR • BAKGOED • RESEPTE

STEEK ’N STOKKIE VOOR FIEMIES
BABA IN JUL BED? HOU DIT VEILIG
OPPAS  
VIR OPPIEP!
WAT JY MOET DOEN AS JOU KINDERS BAKLEI

SWANGERSKAP
Wat om te eetNoodsaaklike inkopiesHoeveel om op te telKraam met instink

MYLPALE
Leer oor deel Van kot na bedKruis die middellyn

Publication Time: November & December 
2018
Distribution Area:  Germany
Name of Magazine: Leben & Erziehen 
Distribution Channels: B2C
Circulation: 152,300 copies per month
Products: Dynamo Dominoes, Grand City 
Station, Solar System Puzzle  

Placement:  1/5 of two pages and 1/2 of one page in the November edition; 2/3 of one 
page and 1/2 of one page in the December edition  
Brief Introduction: Leben & Erziehen is the well-known German early education in family 
magazine with around 35 years history. It is published by Bayard Media GmbH and addresses 
expectant parents who have already become parents. Leben & Erziehen stands for a variety 
of baby and child related topics and is rounded off with reports and guides on health, 
nutrition, games, education, finances and services - just about everything you need for a 
harmonious family life. 

H A P E . C O MH A P E . C O M

Germany
Hape International AG
Alsfelder Straße 41
35325 Mücke
T: +49 (0) 64 00 95 87 0
F: +49 (0) 64 00 95 87 29
info@hapetoys.eu

Switzerland
Hape Holding AG.
Hallwilerweg 2
6003 Luzern
T: +41 41 818 78 78
F: +41 41 818 78 99
info@hapetoys.eu

France
Hape France SAS
1, Chemin des Douaniers
78240 Chambourcy
T: +33 (0) 1 3927 2020
F: +33 (0) 1 3927 2021
france@hapetoys.eu

Italy
Hape International (Milano) S.R.L.
Via L. Alberti 6
20149 Milano
T: +39 02 9439 4976
F: +39 02 9439 4977
italy@hapetoys.eu

China
Hape International (Ningbo) Ltd.
#9-27 Nanhai Road
Beilun, Ningbo
T: +86 (0) 574 8680 1188
F: +86 (0) 574 8680 9770
info@hapetoys.com

Hong Kong
Hape International (Hong Kong) Ltd.
Units 903B-904, 9th Floor,
94 Granville Road,
Tsim Sha Tsui, Kowloon
T: +852 3157 1052
F: +852 3157 1058
info@hapehk.com

UK & Ireland
Marbel Ltd.
Suite 5 Carew House
Bodmin, Cornwall, PL 31 2QN
T: +44 (0) 845 6000 286
sales@marbel.co.uk

Canada
Playwell Enterprise Ltd.
921 Progress Ave. 
Unit 17-19, Scarborough
Ontario M1G 3V4
T: 001-416-439-0044
F: 001-416-439-4656
sales@playwellcanada.com

U.S. 
Hape International Inc.
2nd Floor
199 Pembina Road
Sherwood Park, AB T8H 2W8
T: 800 661 4142
F: 780 467 4014
info@hapetoys.com
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